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Cll CPD accredited - demonstrates the quality of an event and that it meets
CI/PES member CPD scheme requirements.

This lecture and podcast count as 45 minutes of CPD and can be included as part . A
of your CPD requirement should you consider it relevant to your professional
development needs. It is recommended that you keep any evidence of the CPD

activity you have completed and upload copies to the recording tool as the CI
may ask to see this if your record is selected for review.



Representing the Insurance and Reinsurance Market in London
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% OF RESPONDENTS HIGHLIGHTING
ORGANISATIONAL SKILLS GAPS
Operational

24%
) 23
23%
22%

Source: LMG Deloitte 2015 London Market Talent Survey
See Appendix for survey methodology
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ATTRACTING NEW TALENT

Building blocks of communication include

Vibrant
visuals

Relatable
role
models

Engaged & ‘ U
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informed
relevant

new talent
pool
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@LONDON INSURANCE LIFE
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M Antonia Odusanya,

21 Intern at THB Group
“If it wasn’t for the
unique posts on
Instagram, | wouldn’t
| have been able to secure
% a summer internship.”

’ Tarryn Pongracz, \
Account Technician,

Allianz

“The LMG realised
that the best way to
communicate with
young people was to

speak their Ianguage.y

Catherine Davies, Operations Manager at AXA R
“We have been extremely impressed by the quality of candidates applying

via @LIL. It'sa great way of advertising the London Market and provides
applicants with an insight as to what the market offers.” )
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HUMANS PARTNERING WITH TECHNOLOGY

WHAT WHAT
HUMANS MACHINES
DO BEST DO BEST
HUMANS + MACHINES
Lead MACHIMNES + HUMANS Transact
Improvize Train Amplify Iterate
Explain Interact di
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uage volve
Empathize \ /

Accenture — Future Workforce Survey, Insurance
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POTENTIAL OF Al TO TRANSFORM

INSURANCE
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Accenture Activity based underwriting practitionersurveys
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PPLADOPTION
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® Terrorism = FPL ™ Marine ™ P&C ~ Energy Construction ™ Political Risks ™ K&R = Bloodstock/Livestock ™ A&H ™ Aviation
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RECAPTURING INNOVATION

 The Call-=Chronicle=Ex:

SAN FRANCISCO, T "”Q‘DAV ~AY. APRIL 19, 1906.

EARTHQUAKE AN
SAN FRANCISCO 1

DEATH AND DEITRUCTION HAVE SEEN THE FATE OF SAN FRANCISCD. SHAKEN " :.mu.ot AT 513 OCLOCK YESTERDAY M
A MASS OF SMOULDERING RUINS. AT SIX ¢
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EIR FURY MAD SPARKD DURING THE EAR!

BY FLAMES THAT MAGED DIAMETRICALLY IN ALL DINECTIONS, THE €
WITH INCHEALED VIOON THREATENED TO DESTROY 3UCH I‘CT'(’N'

THE START IN THE BARLY MONNING, THEY JOCKS DAY vy DAY WANED, LEFT THE DUSINES]
a3 WONT ypy THEY HAD MADE THMEIR WAY OVE
N OTHE BAY SHORE OVER THE HILLE AN

LIT FROM
IN A DOZEN TIONE YO THME MESIDENCE PONT IONS
MOUTH THEY D OUT ALONG THE BMUIPPING SEcTION
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Feedback {
Please take a moment to complete this Feedback Form. Your ‘
comments will enable us to ensure that future CPD activities '
satisfy the needs our members. N

To access the survey, scan this Quick Response code with
your QR reader app on your mobile phone .




